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Hubungan antara Promosi, Pelayanan dan Hedonic Shopping Motivation 

terhadap Impulse Buying di Zara Galaxy Mall Surabaya di Era New Normal 

Dalam era globalisasi saat ini perusahaan harus memiliki sistem manajemen yang 
tepat. Salah satunya adalah strategi pemasaran. Namun pada strategi pasti ada 

kelebihan dan kelemahan sehingga setiap perusahaan harus menemukan strategi 
yang tepat agar untuk meningkatkan jumlah pelanggan setia maupun pelanggan 

baru dari Zara Galaxy Mall Surabaya. Penelitian ini menggunakan metode 
kuantitatif dengan cara membagikan kuesioner secara online kepada 125 orang 
responden kepada konsumen Zara Galaxy Mall Surabaya. Teknik yang digunakan 

adalah Sampling Aksidental. Metode yang digunakan adalah metode Analisis 
Korelasi. Dalam penelitian ini menggunakan Uji Validitas dan Uji Reliabilitas. 

Data yang telah diperoleh kemudian di analisa dengan menggunakan teknik 
analisa korelasi. Penelitian ini bertujuan untuk mengetahui adanya hubungan 
antara promosi dan pelayanan terhadap impulse buying di Zara Galaxy Mall 

Surabaya di era new normal, untuk mengetahui adanya hubungan antara hedonic 
shopping motivation terhadap impulse buying di Zara Galaxy Mall Surabaya di 

era new normal dan untuk mengetahui dampak adanya promosi, pelayanan dan 
hedonic shopping motivation, mana yang mempunyai dampak yang dominan 
terhadap impulse buying di Zara Galaxy Mall Surabaya di era new normal.  Hasil 

dari penelitian ini membuktikan bahwa promosi, pelayanan dan hedonic shopping 
motivation memiliki pengaruh signifikan terhadap impulse buying.  
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 Thesis 

 The Relationship Between Promotion, Service and Hedonic Shopping 

Motivation Against Impulse Buying at Zara Galaxy Mall Surabaya in the New 

Normal Era. 

In the current era of globalization, companies must have the right management 

system. One of them is a marketing strategy. However, in the strategy there must 

be advantages and disadvantages so that every company must find the right 

strategy in order to increase the number of loyal customers and new customers 

from Zara Galaxy Mall Surabaya. This study uses quantitative methods by 

distributing questionnaires online to 125 respondents to consumers of Zara 

Galaxy Mall Surabaya. The technique used is accidental sampling. The method 

used is the Correlation Analysis method. In this study using the Validity Test and 

Reliability Test. The data that has been obtained are then analyzed using 

correlation analysis techniques. This study aims to determine the relationship 

between promotion and service to impulse buying at Zara Galaxy Mall Surabaya 

in the new normal era, to determine the relationship between hedonic shopping 

motivation and impulse buying at Zara Galaxy Mall Surabaya in the new normal 

era and to determine the impact of promotions. , services and hedonic shopping 

motivation, which have a dominant impact on impulse buying at Zara Galaxy 

Mall Surabaya in the new normal era. The results of this study prove that 

promotion, service and hedonic shopping motivation have a significant influence 

on impulse buying. 
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