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ABSTRAK 

Robin Sachio, 

Skripsi 

Keputusan Konsumen Dalam Pembelian Spare Part Mobil di Toko 

Anugerah Motor Buol Sulawesi Tengah Pada Saat Pandemi. 

Penelitian ini bertujuan untuk menggambarkan bagaimana keputusan 

konsumen dalam pembelian spare part mobil di toko Anugerah Motor Buol 

Sulawesi Tengah  pada saat pandemi Metode pengumpulan data dilakukan dengan  

wawancara mendalam, observasi, dan dokumentasi terhadap 5 konsumen Toko 

Anugerah Motor Buol Sulawesi Tengah. 

Hasil penelitian membuktikan bahwa barang dengan kualitas original 

dengan harga terjangkau memiliki pengaruh terhadap keputusan konsumen Toko 

Anugerah Motor melakukan pembelian spare part mobil di Toko Anugerah Motor 

daripada pesaing. Ketersedian barang juga mempengaruhi konsumen melakukan 

pembelian spare part mobil di Toko Anugerah Motor. 

Berdasarkan hasil wawancara dengan  5 konsumen  maka dapat ditarik 

kesimpulan bahwa, sebagian besar pelanggan memiliki persamaan pembelian 

dalam jenis barang yang dibeli dikarena memiliki faktor jalan atau medan yang 

dilewati masih banyak yang rusak bahkan belum rata. Alasan mereka memilih 

membeli barang di Toko Anugerah Motor karena barangnya lengkap, harga 

murah, kualitas barang dijamin ori, memiliki berbagai jenis merk dan kualitas 

sehingga narasumber dapat memilih barang sesuai dengan keuangan yang mereka 

miliki.  

 Kata Kunci : Keputusan konsumen, Prinsip Ekonomi, Kualitas, Harga, 

ketersediaan Barang 
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 ABSTRACT 

 

Robin Sachio,   

Thesis 

 Consumer Decisions in Purchasing Car Spare Parts at Anugerah 

Motor Buol Stores, Central Sulawesi During a Pandemic. 

This study aims to illustrate how consumers' decisions in purchasing car 

spare parts at the Anugerah Motor Buol store in Central Sulawesi during the 

pandemic The data collection method was carried out with in-depth interviews, 

observations, and documentation of 5 consumers of the Anugerah Motor Buol 

Store in Central Sulawesi 

The results of the study prove that goods with original quality at affordable 

prices have an influence on consumer decisions at the Anugerah Motor Store to 

purchase car spare parts at the Anugerah Motor Store than competitors. The 

availability of goods also affects consumers to purchase car spare parts at the 

Anugerah Motor Store. 

Based on the results of interviews with 5 consumers, it can be concluded 

that, most of the customers have similar purchases in the type of goods purchased 

because they have road or terrain factors that are passed, there are still many 

that are damaged and even not flat. The reason they choose to buy goods at the 

Anugerah Motor Store is because the goods are complete, the price is cheap, the 

quality of the goods is guaranteed to be original, has various types of brands and 

quality so that the informants can choose goods according to their finances. 

Keywords: consumer decisions, economic principles, quality, price, availability of 

goods:  
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