|
| N
£
T4
UWIKA
Dark-Skinned Woman’s Image Represented in Avon’s Catalog

2022 ‘WHAT’S NEW’ Cosmetic Advertisements: A Semiotic
Study

AN UNDERGRADUATE THESIS

Presented to Widya Kartika University Surabaya in Partial Fulfillment of the
Requirements for the Degree of Sarjana Sastra

By:

Marciella Liauwren Diharjo
614.19.004

Advisors:

Dr. Eka Fadillah, S.S, M.Pd.
NIP. 612/03.81/09.10/966

ENGLISH DEPARTMENT
FACULTY OF LETTERS AND LANGUAGE
EDUCATION
WIDYA KARTIKA UNIVERSITY

SURABAYA
2023



ACKNOWLEDGEMENT

I would like to express my sincere gratitude to Jesus Christ, who is My Father,
My God, and the Holy Spirit. | would not be able to complete my thesis on
time without His blessings, direction, wisdom, and miracles during the
making, organizing, and finishing of this thesis.

I am aware that without the assistance of the others, | would not be able to
survive on this journey. Consequently, | want to express my sincere gratitude

to:

1. My biggest gratitude goes to my family, my mom, dad, and my brother,
sister. They always supports me and motivates me to get my thesis done.

Without their support I would never done oreven go to college like this.

2. Dr. Eka Fadilah, S.S., M.Pd as my first advisor, who gave me his time,
support, and motivation in arranging this thesis. Then, to my second
advisor Endar Rachmawaty Linuwih, S.Hum.,M.Pd who have helped me a
lot in constructing this thesis, although it is not perfect but without your

help this thesis would not be as good as it is now.

3. lalso like to give my gratitude to all my English Department lecturers for
their teaching and efforts to enrich my knowledge both in academic and

nonacademic lessons.
4. To all my friends in English Department Widya Kartika University,

especially batch 2019 thank you for sharing your thoughts, your lessons,

and stories for the past 4 years.

Universitas Widya Kartika



5. Lastly, I would like to express my gratitude to all Widya Kartika
university staffs who have worked hard to ensure the functionality of the
institution.

Although this thesis is not perfect, | am proud to have worked on it and

completed it. | also welcome and value any criticism, comments, or

suggestions for improving this thesis. Thank you.

Surabaya, 5 Juli 2023

Marciella Liauwren Diharjo

Universitas Widya Kartika



ABSTRACT

Marciella Liauwren Diharjo (2023). Dark-Skinned Woman’s Image Represented
in Avon’s Catalog 2022 “WHAT’S NEW’ Cosmetic Advertisements: A
Semiotic Study. S1. Thesis. English Department. Widya Kartika
University. Surabaya. Advisor I: Dr. Eka Fadillah, S.S., M.Pd.; Advisor II:
Endar Rachmawaty Linuwih, S.Hum., M.Pd.

In this case the researcher wants to analyze 3 posters of advertising posters
for the Avon Catalog 2022 product 'WHAT'S NEW' out of a total of 27
posters that represented a dark-skinned women using semiotic. The dark-
skinned women who became the object symbolized that the advertised
product was suitable for all skin types. This research uses a qualitative
approach descriptive analysis. Therefore, the purpose of this study is to
identify the signs (icon, index, symbol) and to find out the meaning of
messages contained in advertising posters through Peirce's theory. The
results of this study indicate that there are 13 signs on 3 Avon advertising
posters. Besides that, the researcher also found the meaning of each
symbol by using dark-skinned women which shows that they can also be a
good impact in the world of beauty. It could be concluded that each
advertisement had different sign and also different meaning. These
differences had given different interpretation. From the semiotics analysis
of 3 advertisements, the advertiser's complex idea can be easily delivered
by the consumer.

Keywords : semiotic, dark-skinned women image, black feminism,
advertisement
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