
 

 

REVEALING THE WOMEN’S CHARACTERISTICS PRESENTED IN L’OREAL PARIS 

SHAMPOO ADVERTISEMENTS: A SEMIOTIC STUDY 

 

AN UNDERGRADUATE THESIS 

Presented to Widya Kartika University Surabaya in  

Partial Fulfilment of the Requirements for the Degree of 

Sarjana Literature  

 

By: 

Nathaniela Anita Kiroyan 

61419008 

 

ADVISORS: 

Yulius Kurniawan, S.Pd., M.Pd 

007/07.78/10.07/910 

Endar Rachmawaty Linuwih, S.Hum., M.Pd 

614/06.87/02.18/149 

 

 

ENGLISH DEPARTMENT 

FACULTY OF LETTERS AND LANGUAGE EDUCATION 

WIDYA KARTIKA UNIVERSITY 

SURABAYA 

2023 



                                                         iv         Universitas Widya Kartika 

  

ACKNOWLEDGEMENT 

 

First and foremost, I would like to thank Jesus Christ for His grace, blessings, and 

guidance that gives me health, wisdom, and power in designing and finishing this 

thesis.  

I would also like to thank the others that helped through the making of this thesis 

and would take this opportunity to say thanks and express the deepest gratitude to: 

1. My beloved parents, Antonius Eduward Kiroyan and Elok Woenlandari. 

Without their support, I would not be able to be born in this world, grow up, 

and go to college. Even though I might be lazy at times and needed the extra 

push, they were never tired in reminding me to finish my school and thesis. 

Next, I would like to thank them for all the coffee money they gave me since 

I had to put lots of all-nighters in the making of this thesis. 

 

2. My thesis advisors, Yulius Kurniawan, S.Pd., M.Pd and Ms. Endar 

Rachmawaty Linuwih S.Hum, M.Pd. As they have given their time, advice 

and motivations during my time in finishing this thesis, thank you for 

putting up with me for the past few months in the making of this thesis, I 

know I can be a pain in the leg for most of the time. 

 

3. All of my lecturers in UWIKA‟s  English  Department,  Mr. Yulius, Mr. 

Yohanes, Mr. Eka, Ms. Endar who taught me since the first semester until 

my last, thank you for sharing your knowledge and insights that helped me 

both academically and non-academically. 

 

4. To all my friends in the English Department, for being my support system 

since day one I stepped on this campus, I know you guys love me, no need 

to be shy. 



                                                         iv         Universitas Widya Kartika 

  

 

Finally, as the researcher, I realized that this thesis is far from being perfect; 

therefore, any critics, suggestions, comments, and future discussions are welcomed. 

I also hope that this thesis will be useful for those who are interested in the field. 

 

Nathaniela Anita Kiroyan 

  



                                                         v         Universitas Widya Kartika 

  

ABSTRACT 

 

Nathaniela Anita Kiroyan(2023). Visual and Verbal Signs Found in L’oreal Paris 

Shampoo Advertisements. S1. Thesis. English Department. Widya Kartika 

University. Surabaya. Advisor I: Yulius Kurniawan, S.Pd., M.Pd.; Advisor 

II: Endar Rachmawaty Linuwih, S.Hum., M.Pd. 

 

The purpose of this research is to find out the visual and verbal signs in L’Oréal 

Paris shampoo advertisements and to explain the visual and verbal signs and 

meaning that are represented in L’Oréal Paris shampoo advertisements by using 

semiotics theory by Roland Barthes. This research used a descriptive qualitative 

method to analyze the collected signs in the whole picture of the advertisement of 

L’Oréal Paris shampoo. In addition, the researcher collected the data from Pearl 

Chemist Group which had the best of five of L’Oréal Paris shampoo 

advertisements. The findings indicate denotative meanings of signs revealed were 

black hair, long hair, wavy hair, woman, smiling face, purple dress, purple shirt, 

orange background, black belt, and products of L’Oréal Paris shampoo. The 

connotative meanings of the signs revealed elegance, friendliness, confidence and 

self-esteem, freedom of expression and creativity, and empowerment of women.  
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