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ABSTRAK 

 

 

Natasya Utomo  

 Skripsi 

 Analisis Pengaruh Harga, Lokasi, dan Kualitas Pelayanan terhadap Keputusan 

 Pembelian Tiket Menonton di Bioskop XXI Lenmarc Surabaya 

 

 Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh harga, lokasi, dan 

kualitas pelayanan secara parsial dan simultan terhadap keputusan pembelian tiket 

menonton di Bioskop XXI Lenmarc Surabaya. Selain itu, untuk mengetahui variabel 

manakah diantara harga, lokasi, dan kualitas pelayanan yang paling dominan pengaruhnya 

terhadap keputusan pembelian tiket menonton di Bioskop XXI Lenmarc Surabaya. 

 Populasi dalam penelitian ini adalah konsumen Bioskop XXI Lenmarc. Sampel yang 

diambil dengan teknik accidental sampling, berjumlah 53 responden. Data dikumpulkan 

dengan menggunakan kuesioner. Analisis yang digunakan adalah analisis regresi linear 

berganda dengan menggunakan SPSS 22. 

 Hasil penelitian menunjukan bahwa: harga secara parsial tidak berpengaruh secara 

signifikan terhadap keputusan pembelian tiket menonton di Bioskop XXI Lenmarc 

Surabaya, sedangkan lokasi dan kualitas pelayanan secara parsial berpengaruh positif dan 

signifikan terhadap keputusan pembelian tiket menonton di Bioskop XXI Lenmarc 

Surabaya. Ketika tiga variabel tersebut jika di uji secara simultan, maka dikatakan bahwa 

ketiga variabel tersebut secara simultan tidak perpengaruh terhadap keputusan pembelian 

tiket menonton di Bioskop XXI Lenmarc Surabaya. 

 

Kata kunci: harga, lokasi, kualitas pelayanan   
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ABSTRACT 

 

 

Natasya Utomo  

 Thesis 

 Analysis Affection of Price, Location, and Service Quality Towards Purchase 

 Decision of Cinema's Ticket at Lenmarc XXI Cinema Surabaya 

 

 This study aims to examine and analyze the effect of price, location, and service 

quality partially and simultaneously on the decision to purchase tickets to watch at the XXI 

Cinema Lenmarc Surabaya. In addition, to find out which variable between price, location, 

and service quality has the most dominant influence on the decision to buy a ticket to watch 

at the XXI Cinema Lenmarc Surabaya. 

 The population in this study are consumers of Lenmarc XXI Cinema. Samples were 

taken by accidental sampling technique, totaling 53 respondents. Data was collected using 

a questionnaire. The analysis used is multiple linear regression analysis using SPSS 22. 

 The results showed that: partially, price did not significantly influence the decision 

to purchase tickets to watch at the Cinema XXI Lenmarc Surabaya, while location and 

service quality partially had a positive and significant effect on the decision to buy tickets 

to watch at the Cinema XXI Lenmarc Surabaya. When these three variables are tested 

simultaneously, it can be said that these three variables simultaneously do not influence the 

decision to purchase tickets to watch at the XXI Cinema Lenmarc Surabaya. 

 

Keywords: price, location, service quality  
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