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ABSTRAK

Silviani Candra
Skripsi

Perilaku Belanja Online Konsumen Saat Bulan Ramadhan Pada Produk Pakaian Muslim
di Surabaya Era New Normal 2021

Perilaku belanja online pada saat era new normal membuat dampak yang sangat besar bagi
masyarakat. Di Surabaya. Ketakutan masyarakat yang masih menempel karena adanya
virus covid-19 membuat masyarakat masih was was untuk menjalani belanja secara offline.
Jumlah online shop yang semakin banyak pun memunculkan animo masyarakat untuk lebih
memilih belanja secara online.Kemajuan teknologi serta kemudahan dalam mengakses
website toko online menjadi faktor pendukung yang melahirkan banyaknya online shop
sekarang ini.Sistem belanja secara online berbeda dengan belanja langsung di toko, dalam
belanja online pada online shop pembeli tidak bertemu langsung dengan penjual.Pada
pembayaran belanja online pembeli harus mentransfer sejumlah uang melalui ATM kepada
penjual.Belanja secara online ini dipilih karena memiliki banyak keuntungan bagi
masyarakat. Beberapa keuntungan yang menjadi faktor mahasiswa memilih belanja secara
online adalah lebih hemat waktu, model barang yang ditawarkan lebih bervariasi, lebih
update tipe barang, serta lebih murah dibandingkan dengan harga di toko.

Penelitian ini bertujuan untuk mengetahui bagaimana perilaku belanja online konsumen
terhadap pakaian muslim era new normal 2021. Penelitian ini menggunakan metode
kualitatif dengan teknik analisa deskriptif. Teknik pengumpulan data pada penelitian ini
dengan mewawancarai 10 narasumber. Teknik pengambilan sampai menggunakan metode
purposive sampling. Hasil penelitian ini menemukan bahwa perilaku belanja online
konsumen era new normal ini berbeda dengan perilaku belanja online konsumen saat ini
dimana konsumen.

Kata kunci: konsumen, perilaku konsumen, keputusan pembelian, faktor sosial
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ABSTRACT

Silviani Candra

Thesis

Consumer Online Shopping Behavior During The Month Of Ramadhan On Muslim
Clothing Products In Surabaya New Normal Era 2021

Online shopping behavior during the new normal era has had a huge impact on society. In
Surabaya. The fear of the people who are still attached because of the Covid-19 virus makes
people still anxious to do shopping offline. The increasing number of online shops has also
raised public interest to prefer shopping online. Advances in technology and the ease of
accessing online shop websites are the supporting factors that have given birth to the many
online shops today. The online shopping system is different from shopping directly at the
store, in shopping online at the online shop the buyer does not meet face to face with the
seller. When paying for online shopping the buyer must transfer some money through an
ATM to the seller. Online shopping is chosen because it has many advantages for society.
Some of the advantages that are a factor for students choosing to shop online are that it is
more economical time, the model of goods offered is more varied, more updated types of
goods, and cheaper than prices in stores.

This research aims to find out how consumers' online shopping behavior is towards Muslim
clothing in the new normal 2021 era. This research uses qualitative methods with
descriptive analysis techniques. Data collection techniques in this study by interviewing 10
sources. The sampling technique used purposive sampling method. The results of this study
found that the online shopping behavior of consumers in the new normal era is different
from the online shopping behavior of consumers today where consumers.

Keywords: consumers, consumer behavior, purchasing decisions, social factors.
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