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ABSTRAK 

 
Reynold Tanuwijaya 

Skripsi 

Pengaruh Kesadaran Merek, Kepribadian Merek, Persepsi Kualitas Terhadap 

Loyalitas Konsumen Sekolah Musik Di Indonesia: Studi Dari Kursus Musik 

Crescendo Jombang 

 
Penelitian ini menganalisis hubungan antarvariabel antara kesadaran 

merek, persepsi kualitas, dan brand personality terhadap loyalitas konsumen. 

Objek penelitian ini adalah Crescendo Music Course Jombang. Penelitian ini 

memiliki 90 murid sebagai populasi dan sampel observasi. Hasil penelitian H1 

menunjukkan tidak adanya pengaruh antara variabel kesadaran merek terhadap 

loyalitas konsumen. Hasil penelitian H2 menunjukkan adanya pengaruh variabel 

persepsi kualitas terhadap loyalitas konsumen. Hasil penelitian H3 menunjukkan 

adanya pengaruh variabel brand personality terhadap loyalitas konsumen. Hasil 

penelitian H4 menunjukkan adanya pengaruh variabel independen kesadaran 

merek (X1), persepsi kualitas (X2), dan kepribadian merek (X3) bersama-sama 

terhadap variabel dependen loyalitas konsumen (Y). 

 

Kata Kunci : Kesadaran Merek, Persepsi Kualitas, Kepribadian Merek, Loyalitas 

Merek, Kursus Musik 
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ABSTRACT 

 

Reynold Tanuwijaya 

Thesis 

The Effect of Brand Awareness, Brand Personality, Perceived Quality on 

Customer Loyalty to Music Schools in Indonesia : Study from the Crescendo 

Music Course Jombang 

 
This study analyzes the relationship between variables between brand 

awareness, perceived quality, and brand personality on consumer loyalty. The 

object of this research is Crescendo Music Course Jombang. This study has 90 

students as a population and observation sample. The results of the H1 study 

show that there is no influence between brand awareness variables on consumer 

loyalty. The results of the H2 study show that there is an influence of perceived 

quality variables on consumer loyalty. The results of the H3 study show that 

there is an influence of brand personality variables on consumer loyalty. The 

results of the H4 study indicate that the independent variables influence brand 

awareness (X1), perceivedquality (X2), and brand personality (X3) together with 

the dependent variable customer loyalty (Y). 

 
Keyword : Brand Awareness, Perceived Quality, Brand Personality, Customer 

Loyalty, Music Course 
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