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ABSTRAK 

 

Ivan Cornelius N 

 

 Skripsi 

 

 Pengaruh Harga Dan Kualitas Terhadap Minat Beli Ulang Produk Face 

 Wash Garnier Men Di Kota Surabaya 

 

  Penelitian ini dilakukan untuk tujuan menguji dan menganalisis pengaruh 

parsial dan simultan dari Harga dan Kualitas terhadap Minat Beli Ulang Produk 

Face Wash Garnier Men Di Kota Surabaya Timur. Pemilihan sampel pada 

penelitian ini menggunakan metode purposive sampling. Terdapat 100 responden 

yang sesuai dengan kriteria-kriteria yang telah ditentukan untuk sampel penelitian. 

Teknik analisis yang digunakan pada penelitian ini adalah regresi linier berganda 

dengan menggunakan SPSS versi 20 untuk pengolahan data.  

  Hasil penelitian menunjukan bahwa: Harga dan Kualitas secara parsial 

berpengaruh secara signifikan terhadap Minat Beli Ulang produk face wash Garnier 

Men di Kota Surabaya. Ketika 2 (dua) variabel tersebut jika di uji secara simultan, 

maka dikatakan bahwa 2 (dua) variabel tersebut secara simultan perpengaruh 

terhadap Minat Beli Ulang pada produk face wash Garnier Men di Kota Surabaya. 

  

Kata Kunci :  Harga, Kualitas Produk, dan Minat Beli Ulang. 
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ABSTRACT 

Ivan Cornelius N 

  

 Thesis 

 

 The Influence of Price and Quality on Repurchasing Interest of Garnier 

 Men's Face Wash Products in Surabaya City. 

 

 This research was conducted for the purpose of testing and analyzing the 

partial and simultaneous effect of Price and Quality on Repurchase Interests of 

Garnier Men's Face Wash Products in Surabaya City. The sample selection in this 

study used a purposive sampling method. There are 100 respondents who fit the 

criteria that have been determined for the research sample. The analysis technique 

used in this study is multiple linear regression using SPSS version 20 for data 

processing. 

 The results of the study show that: Price and Quality partially have a 

significant effect on the Repurchase Interest of Garnier Men's face wash products 

in East Surabaya City. When these 2 (two) variables are tested simultaneously, it is 

said that the 2 (two) variables simultaneously influence Repurchase Interest in 

Garnier Men's face wash products in Surabaya City. 

 

Keywords: Price, Product Quality, and Repurchase Intention. 

  

  



 vi    Universitas Widya Kartika 
  

DAFTAR ISI 
KATA PENGANTAR ..................................................................................................... ii 
ABSTRAK ................................................................................................................... iv 
DAFTAR ISI ................................................................................................................ vi 
DAFTAR TABEL ........................................................................................................ viii 
DAFTAR GAMBAR ..................................................................................................... ix 
DAFTAR LAMPIRAN .................................................................................................... x 
BAB I PENDAHULUAN ................................................................................................. 1 

1.1 Latar Belakang ........................................................................................................... 1 
1.2 Rumusan Masalah ..................................................................................................... 8 
1.3 Tujuan Penelitian ...................................................................................................... 9 
1.4 Manfaat Penelitian .................................................................................................... 9 

BAB II KAJIAN PUSTAKA ............................................................................................ 10 
2.1 Penelitian Terdahulu ............................................................................................... 10 
2.3 Tinjauan Pustaka ..................................................................................................... 13 
2.3.1 Pemasaran ........................................................................................................... 13 
2.3.1.1 Pengertian ......................................................................................................... 13 

2.3.2 Kualitas Produk ................................................................................................ 15 
2.3.3 Harga ................................................................................................................ 19 
2.3.4. Minat Beli Ulang .............................................................................................. 24 

2.4 Hipotesis.................................................................................................................. 29 
2.4.1. Pengaruh Harga Terhadap Minat Beli Ulang................................................... 29 
2.4.2 Pengaruh Kualitas Produk Terhadap Minat Beli Ulang .................................... 29 
2.4.3 Pengaruh Harga dan Kualitas Terhadap Minat Beli Ulang ............................... 30 

2.5 Kerangka Penelitian ................................................................................................ 30 
BAB III METODE PENELITIAN ..................................................................................... 31 

3.1 Jenis Penelitian ........................................................................................................ 31 
3.2 Populasi dan Sampel ............................................................................................... 32 

3.2.1 Populasi ............................................................................................................ 32 
3.2.2 Sampel .............................................................................................................. 32 

3.3 Teknik Pengambilan Sampel ................................................................................... 33 
3.4 Sumber Data ........................................................................................................... 34 

3.4.1 Data Primer ...................................................................................................... 34 
3.5 Teknik Pungumpulan Data ...................................................................................... 34 

3.5.1 Kuisioner .......................................................................................................... 34 
3.6 Definisi Operasional dan Indikator Penelitian ........................................................ 35 
3.7 Teknik Pengujian Instrumen ................................................................................... 36 

3.7.1 Uji Validitas ...................................................................................................... 36 
3.7.2 Uji Reliabilitas ................................................................................................... 36 

3.8 Teknik Analisis Data ................................................................................................ 37 
3.8.1 Analisa Deskriptif ............................................................................................. 37 
3.8.2 Uji Asumsi Klasik .............................................................................................. 38 
3.8.3 Analisis Regresi Berganda ................................................................................ 39 
3.8.4 Pengujian Hipotesis .......................................................................................... 40 
3.8.5 Koefisien Determinasi ...................................................................................... 42 

3.9 Flow Chart Penelitian .............................................................................................. 43 
BAB IV HASIL DAN PEMBAHASAN ............................................................................. 44 



 vii    Universitas Widya Kartika 
  

4.1 Gambaran Umum Objek Penelitian ........................................................................ 44 
4.2 Hasil Penelitian ........................................................................................................ 44 

4.2.1 Analisa Deskriptif ............................................................................................. 44 
4.2.2 Uji Instrumen ................................................................................................... 48 
4.2.3 Uji Asumsi Klasik .............................................................................................. 50 
4.2.4 Analisis Regresi Berganda ................................................................................ 52 
4.2.4 Uji Hipotesis ..................................................................................................... 54 
4.2.5 Koefisien Determinasi (R2) ............................................................................... 57 

4.3 Pembahasan ............................................................................................................ 57 
BAB V KESIMPULAN DAN SARAN .............................................................................. 60 

5.1 Kesimpulan .............................................................................................................. 60 
5.2 Saran ....................................................................................................................... 60 

DAFTAR PUSTAKA .................................................................................................... 61 
LAMPIRAN ............................................................................................................... 63 
DRAFT ARTIKEL ILMIAH ............................................................................................ 84 
DAFTAR RIWAYAT HIDUP ......................................................................................... 92 
LEMBAR KONSULTASI BIMBINGAN SKRIPSI ............................................................... 93 
PERIODE GASAL TAHUN 2022/2023 .......................................................................... 93 
LEMBAR KONSULTASI BIMBINGAN SKRIPSI ............................................................... 95 
PERIODE GASAL TAHUN 2022/2023 .......................................................................... 95 

  

  



 viii    Universitas Widya Kartika 
  

DAFTAR TABEL 
Tabel 1.1 Varian Produk Pembersih Wajah Produk Garnier Men ...................................... 4 
Tabel 2.1 Penelitian Terdahulu ......................................................................................... 10 
Tabel 2.2 Persamaan dan Perbedaan Penelitian Terdahulu Dengan Penelitian Sekarang12 
Tabel 3.1 Definisi Operasional dan Indikator Penelitian ................................................... 35 
Tabel 4.1 Persentase Responden Berdasar Usia ............................................................... 45 
Tabel 4.2 Persentase Responden Berdasar Status ............................................................ 45 
Tabel 4.3 Persentase Responden Berdasarkan Pembelian Ulang .................................... 45 
Tabel 4.4 Analisis Deskriptif Variabel Harga (X1) .............................................................. 46 
Tabel 4.5 Analisis Deskriptif Variabel Kualitas (X2) ........................................................... 46 
Tabel 4.6 Analisis Deskriptif Variabel Minat Beli Ulang (Y1) ............................................. 47 
Tabel 4.7 Hasil Uji Validitas Harga .................................................................................... 48 
Tabel 4.8 Hasil Uji Validitas Kualitas Produk ..................................................................... 48 
Tabel 4.9 Hasil Uji Validitas Minat Beli Ulang ................................................................... 49 
Tabel 4.10 Hasil Uji Reliabilitas ......................................................................................... 49 
Tabel 4.11 Hasil Uji Multikolinearitas ............................................................................... 51 
Tabel 4.12 Hasil Uji Heterokedastisitas ............................................................................. 52 
Tabel 4.13 Hasil Analisis Regresi Linier Berganda ............................................................. 52 
Tabel 4.14 Hasil Uji F ......................................................................................................... 54 
Tabel 4.15 Hasil Uji t ......................................................................................................... 55 
Tabel 4.16 Hasil Perhitungan Koefisien Determinasi ........................................................ 57 

 

  



 ix    Universitas Widya Kartika 
  

DAFTAR GAMBAR 
Gambar 1.1 Produk Perawatan Wajah yang Paling Sering Digunakan Pria, 2021 .............. 2 
Gambar 1.2 Penjulan Produk Garnier Men 01 - 15 Mei 2022 ............................................ 5 
Gambar 1.3 TOP Brand Award Garnier Men Tahun 2019-2022. ........................................ 6 
Gambar 2.1 Kerangka Konseptual Penelitian ................................................................... 30 
Gambar 4.1 Hasil Uji Normalitas ....................................................................................... 50 

  

file:///C:/Users/HP/Desktop/Skripsi%20IvanC2345.docx%23_Toc142898724
file:///C:/Users/HP/Desktop/Skripsi%20IvanC2345.docx%23_Toc142900426


 x    Universitas Widya Kartika 
  

DAFTAR LAMPIRAN 
Lampiran 1 Kuisioner Penelitian ....................................................................................... 63 
Lampiran 2 Data Responden ............................................................................................. 66 
Lampiran 3 Usia Responden ............................................................................................. 69 
Lampiran 4 Status Responden .......................................................................................... 69 
Lampiran 5 Pembelian Ulang Dalam 6 Bulan Terakhir ..................................................... 69 
Lampiran 6 Tabulasi Data Harga Produk ........................................................................... 70 
Lampiran 7 Tabulasi Data Kualitas Produk........................................................................ 73 
Lampiran 8 Tabulasi Data Minat Beli Ulang ...................................................................... 76 
Lampiran 9 Hasil Uji Validitas Variabel Harga ................................................................... 79 
Lampiran 10 Hasil Uji Validitas Variabel Kualitas Produk ................................................. 79 
Lampiran 11 Hasil Uji Validitas Variabel Minat Beli Ulang ................................................ 80 
Lampiran 12 Hasil Uji Reliabilitas Harga Produk ............................................................... 81 
Lampiran 13 Hasil Uji Reliabilitas Kualitas Produk ............................................................ 81 
Lampiran 14 Hasil Uji Reliabilitas Minat Beli Ulang .......................................................... 81 
Lampiran 15 Hasil Uji Analisis Linier Berganda ................................................................. 81 
Lampiran 16 Hasil Uji Normalitas ...................................................................................... 82 
Lampiran 17 Hasil Uji Multikolinearitas ............................................................................ 82 
Lampiran 18 Hasil Uji Heteroskdastisitas .......................................................................... 82 
Lampiran 19 Hasil Uji F ...................................................................................................... 83 
Lampiran 20 Hasil Uji t ...................................................................................................... 83 
Lampiran 21 Koefisien Determinasi .................................................................................. 83 

 

 

 

 

 

  

  


	Cover Skripsi IvanC 11119055-1-13.pdf
	11119055 Ivan Cornelius Nathanael I.pdf

