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Abstrak
Marvin Leonardo Kurniawan
Skripsi
Pengaruh Rasionalitas Konsumen terhadap pembelian In-app Purchase pada

Game Genshin Impact

Penelitian memiliki tujuan untuk mengetahui apakah Tindakan Rasionalitas
Instrumental, Tindakan Rasionalitas Nilai, Tindakan Non Rasionalitas Afektif,
Tindakan Non Rasionalitas Tradisional berpengaruh terhadap keputusan pembelian
In-app Purchase pada Game Genshin Impact secara parsial. Jenis penelitian ini
adalah penelitian kuantitatif: Populasi-penelitian ini adalah semua konsumen yang
pernah melakukan pembelian In-app purchase pada Game Genshin Impact. Metode
penelitian yang/digunakan dalam penelitian ini- adalah menggunakan kuesioner.
Jumlah responden yang digunakan dalam penelitian ini sebanyak 100 reponden.
Teknik pengumpulan datayang digunakan dalam-penelitian ini adalah probability
sampling dengan prosedur purposive sampling. Metode analisis data yang
diguanakan dalam penelitian ini adalah menggunakan analisis regresi linear
berganda, Uji t dengan software SPSS. Hasil dari penelitian ini didapat tidak adanya
pengaruh tindakan rasionalitas instrumental secara parsial terhadap Keputusan
Pembelian, pada variabel tindakan rasionalitas nilai tidak ditemukan adanya
pengaruh secara parsial terhadap keputusan pembelian, pada variabel tindakan non
rasionalitas afektif dittmukan adanya pengaruh secara parsial terhadap keputusan
pembelian dan pada tindakan non rasionalitas tradisional tidak ditemukan adana

pengaruh secara-parsial.

Kata kunci : Rasionalitas Instrumental, Rasionalitas Nilai, Non Rasionalitas

Afektif, Non Rasionalitas Tradisional, Keputusan Pembelian
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Abstract
Marvin Leonardo Kurniawan
Thesis
The Influence of Consumer Rationality on Purchase In-app Purchase in

Genshin Impact Game

The aim of this research is to find out whether Act of Instrumental Rationality, Act
of Value Rationality, Act of Affective Non Rationality, and Act of Traditional Non
Rationality influence the purchasing decision of In-app Purchase in Genshin
Impact Game partially. This type of research is quantitative research. The
population of this study-are all consumers.who have purchased In-app Purchase in
Genshin Impact Game. The research method, used in this research is to use a
questionnaire. The number of respondents used in this study was 100 respondents.
The data collection technique used in this study was probability sampling with a
purposiversampling procedure. The data analysis*method used-in-this study is
multiple linear regression analysis, t test with SPSS software. The results of this
research found that there was no partial influence on Act of Instrumental
Rationality on Purchase Decisions, there was no partial influence on Act of Value
Rationality on Purchase Decisions, On Act of Affective Non Rationality was found
to have a partial influence on' purchasing decisions and there was no partial
influence on Act of Traditional Non Rationality on Purchase Decisions.

Keywords: Instrumental Rationality, Value Rationality, Affective Non Rationality,
Traditional Non Rationality Purchase Decision
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