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ABSTRAK  

Penelitian ini bertujuan untuk mengetahui apakah kualitas produk, kualitas 

pelayanan, dan harga berpengaruh terhadap kepuasan konsumen Nay Coffee and 

Space di Kota Surabaya. Populasi dalam penelitian ini yakni pengunjung yang 

datang di Nay coffee & space Surabaya. Pengambilan sampel dilakukan dengan 

cara menggunakan rumus Cochran sehingga diperoleh 97 responden. Analisis data 

dengan regresi berganda secara parsial menggunakan SPSS for Windows versi 22. 

Hasil penelitian menunjukkan bahwa secara simultan terdapat pengaruh kualitas 

produk, kualitas pelayanan, dan harga berpengaruh terhadap kepuasan konsumen. 

Berdasarkan pengujian secara parsial, diperoleh kesimpulan kualitas produk tidak 

berpengaruh terhadap kepuasan konsumen, sedangkan kualitas pelayanan, dan 

harga berpengaruh terhadap kepuasan konsumen  

Kata kunci : kualitas produk, kualitas pelayanan, harga, dan kepuasan konsumen 

Abstract 

This research aims to find out whether product quality, service quality and price 

influence consumer satisfaction at Nay Coffee and Space in the city of Surabaya. 

The population in this research is visitors who come to Nay coffee & space 

Surabaya. Sampling was carried out using the Cochran formula so that 97 

respondents were obtained. Data analysis using partial multiple regression using 

SPSS for Windows version 22. The results of the research show that simultaneously 

there is an influence of product quality, service quality and price on consumer 

satisfaction. Based on partial testing, it was concluded that product quality had no 

effect on consumer satisfaction, while service quality and price had an effect on 

consumer satisfaction  

Keywords: product quality, service quality, price, and consumer satisfaction 
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