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ABSTRAK 

Julian Pratama 

 Skripsi 

Pengaruh Citra Merek, Persepsi Harga, Dan Kualitas Layanan Terhadap 

Keputusan Pembelian Internet First Media di Kota Surabaya. 

Penelitian ini bertujuan untuk mengetahui pengaruh Citra Merek, Persepsi 

Harga dan Kualitas Pelayanan First Media terhadap Keputusan Pembelian Internet 

First Media di Kota Surabaya (Studi Kasus Pengguna Internet First Media pada 

Layanan First Media). Penelitian ini dilakukan di Kota Surabaya dengan responden 

dalam penelitian ini yaitu Masyarakat Kota Surabaya yang menggunakan Internet First 

Media pada Layanan First Media sebanyak 100 orang. Hasil analisa menunjukkan 

bahwa citra merek mempunyai pengaruh positif dan signifikan terhadap keputusan 

pembelian internet first media di Kota Surabaya, hal ini dibuktikan dengan nilai t hitung 

> t tabel (2.537 >1.661) dan taraf signifikan kurang dari 0,05 (0,013 < 0,05). Persepsi 

harga mempunyai pengaruh terhadap keputusan pembelian internet First Media di 

Kota Surabaya, hal ini dibuktikan dengan nilai t hitung > t tabel (3.778 > 1.661) dan 

taraf signifikan kurang dari 0,05 (0,000 < 0,05). Kualitas pelayanan mempunyai 

pengaruh terhadap keputusan pembelian internet First Media di Kota Surabaya, hal ini 

dibuktikan dengan nilai t hitung > t tabel (2.703 > 1.661) dan taraf signifikan kurang 

dari 0,05 (0,008 < 0,05). Sehingga dapat disimpulkan bahwa keputusan pembelian 

internet First Media di Surabaya sangat signifikan. 
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ABSTRACT 

Julian Pratama 

 Thesis 

The Influence of Brand Image, Price Perception, and Service Quality on First 

Media Internet Purchase Decisions in the City of Surabaya. 

This research aims to determine the influence of Brand Image, Price Perception 

and First Media Service Quality on First Media Internet Purchase Decisions in the 

City of Surabaya (Case Study of First Media Internet Users on First Media Services). 

This research was conducted in the city of Surabaya with the respondents in this 

research being the people of Surabaya City who used First Media Internet on First 

Media Services as many as 100 people. The results of the analysis show that brand 

image has a positive and significant influence on purchasing decisions for internet first 

media in the city of Surabaya, this is proven by the calculated t value > t table (2,537 

> 1,661) and the significance level is less than 0.05 (0.013 < 0.05 ). Price perceptions 

have an influence on First Media internet purchasing decisions in the city of Surabaya, 

this is proven by the calculated t value > t table (3,778 > 1,661) and the significance 

level is less than 0.05 (0.000 < 0.05). Service quality has an influence on First Media 

internet purchasing decisions in the city of Surabaya, this is proven by the calculated t 

value > t table (2,703 > 1,661) and the significance level is less than 0.05 (0.008 < 

0.05). So it can be concluded that First Media's internet purchasing decision in 

Surabaya is very significant. 
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