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Abstrak 

 

Abstrak 

Seiring berkembangnya jaman, olahraga sudah menjadi salah satu kebutuhan bagi 
masyarakat. Masyakarat Indonesia sendiri sudah mulai sadar akan kesehahatan 

mereka dan salah satu bentuk mereka sadar akan kesehatan yaitu dengan 

berolahraga. Masyarakat Surabaya sendiri juga memiliki kesadaran yang cukup 

tinggi dengan kesehatan, terbukti banyak sekali acara olahraga seperti lari pagi, 

sepeda dan bahkan banyak fitness center yang ada di Surabaya. Persaingan fitness 

center di Surabaya sendiri semakin ketat seperti Fithub, Atlas dan Queen Victoria. 

Walaupun peminat fitness center semakin meningkat namun Queen Victoria masih 

sepi karena jika dibandingkan dengan fitness center lain, jumlah member Queen 

Victoria masih tergolong sedikiti. 

Along with the times, sport has become a necessity for society. The Indonesian 

people themselves have begun to become aware of their health and one form of 

awareness of their health is by exercising. The people of Surabaya themselves also 

have quite a high awareness of health, as evidenced by the many sporting events 

such as morning jogging, cycling and even many fitness centers in Surabaya. 

Competition for fitness centers in Surabaya itself is getting tighter, such as Fithub, 

Atlas and Queen Victoria. Even though interest in fitness centers is increasing, 

Queen Victoria is still quiet because compared to other fitness centers, the number 

of Queen Victoria members is still relatively small. 
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