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ABSTRAK

Emmanueli Saro Zendrato
Skripsi,
“Perilaku Konsumen Dalam Keputusan Pembelian Sepeda Motor Metik Merek

Honda Pasca Insiden Kerusakan Rangka Esaf di Surabaya”

Penelitian ini bertujuan untuk menganalisis Perilaku Konsumen Dalam
Keputusan Pembelian Sepeda Motor Metik Merek Honda Pasca Insiden Kerusakan
Rangka Esaf di Surabaya. Fenomena kerusakan rangka sepeda motor Honda (esaf)
yang banyak di perbincangkan masyarakat. Dalam konteks kualitas, harga, dan
sebagainya merek Honda adalah salah produk yang banyak diminati masyarakat.

Penelitian ini menggunakan metode Kualitatif, sehingga peneliti dapat
menggali makna dari fenomena ketimpangan yang terlihat dan memperoleh data
yang konkrit, detail, dan transparan. Informasi dalam penelitian ini yaitu Pengguna
kendaraan metik merek Honda tahun 2019-2024, Data yang diperoleh dari
wawancara kemudian diolah melalui tahapan pengumpulan data, reduksi data,
penyajian data, dan penarikan kesimpulan.

Hasilnya diketahui bahwa, pengguna kendaraan sepeda motor metik lebih
memilih untuk membeli merek Honda di karena dorongan dari keluarga, harga yang
cukup terjangkau, bahan bakar yang irit, desain bentuk kendaraanya. Hal yang
membuat samakin meluas informasi seputar tentang pengguna merek Honda karena
dapat di ketahui apa saja kendalam atau keluh kesah masyarakat tentang merek
tersebut, bahka salah satu narasumber merasa sediki khawatir tentang isu kerusakan
patah rangka tersebut namun dilain sisi mereka masih belum percaya karena belum
perna mengalami fenome yang banyak beredar di media sosial.

Kesimpulan dalam penelitian ini adalah bahwa konsumen terdorong membeli
kendaraan metik merek Honda karena dorongan keluargan dan merek Honda dari
dulu semua suka. Hal ini memeberikan dampak positif terhadap pengguna merek

Honda dan terutama bagi perusahan.
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Kata kunci: the purchasing decision in choosing a metic motorbike vehicle is quality,

and affordable price

vii
Universitas Widya Kartika



ABSTRACT

Emmanueli Saro Zendrato

Thesis,
"Consumer Behavior in Purchasing Decisions on Honda Metik Motorcycles
After the Esaf Frame Damage Incident in Surabaya"

This research aims to analyze consumer behavior in purchasing decisions for Honda
brand Metik motorbikes after the Esaf frame damage incident in Surabaya. The
phenomenon of damage to Honda motorbike frames (esaf) is widely discussed by the
public. In the context of quality, price, and so on, the Honda brand is one of the
products that is in great demand by the public.

This research uses qualitative methods, so that researchers can explore the meaning
of visible inequality phenomena and obtain concrete, detailed and transparent data.
The information in this research is Honda brand automatic vehicle users in 2019-
2024. Data obtained from interviews was then processed through the stages of data
collection, data reduction, data presentation, and drawing conclusions.

The results show that automatic motorbike users prefer to buy the Honda brand
because of encouragement from the family, the price is quite affordable, fuel
efficient, and the design of the vehicle. The thing that makes information more
widespread about Honda brand users is because you can find out what problems or
complaints the public has about the brand, even one of the interviewees felt a little
worried about the issue of broken frame damage, but on the other hand, they still
didn't believe it because they had never experienced it. a phenomenon that is widely
circulating on social media.

The conclusion in this research is that consumers are encouraged to buy Honda
brand automatic vehicles because of family encouragement and everyone has always
liked the Honda brand. This has a positive impact on Honda brand users and
especially for the company.

Keywords: the purchasing decision in choosing a metic motorbike vehicle is quality,

and affordable price
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