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ABSTRAK

Nama Mahasiswa: Arssangela Alicia Milan
Skripsi
Pengaruh Kepercayaan Konsumen dan Aksi Boikot produk Pro-Israel terhadap
Keputusan Pembelian Maybelline di Marketplace Shopee.

Pesatnya perkembangan internet di sektor ekonomi telah melahirkan inovasi baru berupa
e-commerce. Melalui platform ini, konsumen dimudahkan dalam proses pembelian
karena tersedia berbagai macam produk, termasuk kosmetik. Studi ini dilakukan untuk
mengevaluasi pengaruh kepercayaan konsumen dan tindakan boikot produk pro-Israel
terhadap perilaku pembelian di Shopee. Pendekatan yang digunakan dalam penelitian ini
bersifat kuantitatif, dimana data dikumpulkan melalui penyebaran kuesioner kepada
responden. Penelitian ini melibatkan populasi berupa masyarakat Surabaya yang pernah
membeli produk Maybelline melalui Shopee, dengan 100 responden sebagai sampel pada
penelitian ini. Pengolahan data dilakukan menggunakan program statistik SPSS. Dari
hasil analisis diperoleh bahwa Kepercayaan Konsumen berkontribusi terhadap keputusan
pembelian produk Maybelline di Shopee. Hal ini menunjukkan bahwa kepercayaan
menjadi faktor penting dalam menjalin hubungan positif saat membeli kosmetik
Maybelline secara daring, mengingat adanya risiko-risiko yang mungkin dihadapi
konsumen. Aksi boikot terhadap produk pro-Israel juga memberikan pengaruh positif
terhadap keputusan pembelian. Penemuan ini menjelaskan bahwa meskipun terdapat
seruan boikot, konsumen tetap melakukan pembelian produk Maybelline, yang
mengindikasikan bahwa mereka tidak sepenuhnya mengikuti himbauan boikot yang
disampaikan oleh MUI.

Kata kunci: Kepercayaan konsumen, Aksi Boikot, Keputusan Pembelian

ABSTRACT
Nama Mahasiswa: Arssangela Alicia Milan

Thesis
The Influence of Trust and Boycott Action of Pro-Israel Products on Maybelline

Purchasing Decisions on Marketplace Shopee.
The development of the internet in the economic sector has given rise to new innovations,
namely e-commerce, in e-commerce buyers are given convenience because in e-
commerce they sell many types of goods, one of which is cosmetics. This research aims to
determine the effect of consumer trust and pro-Israel boycott actions on purchasing
decisions at Shopee. The type of research used is quantitative research with
questionnaire primary data. The population used in this research was the people of
Surabaya who purchased Maybelline products at Shopee, with a sample of 100
respondents who were then processed using SPSS. The results of this research are 1)
Consumer trust influences the decision to purchase Maybelline products at Shopee. This
explains that trust is needed in building positive relationships in purchasing Maybelline
cosmetics online with the various risks that buyers will face. 2) The Boycott of pro-Israel
products had a positive effect on the decision to purchase Maybelline products. This
result means that there were purchases of Maybelline products in the midst of the boycott
and it can be concluded that consumers tend not to immediately respond to the boycott
call issued by the MUI

Key Word: Customer Trust, Boycott Action, Purchase decision
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