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ABSTRAK

Mellyana Gunawati
Skripsi
Pengaruh Review Produk Terhadap Minat Beli Smartphone Di Marketplace

Penelitian ini bertujuan untuk menguji pengaruh review timeliness, review
quantity dan review valence terhadap minat beli online smartphone di marketplace.
Penelitian ini merupakan penelitian kuantitatif dengan teknik pengambilan sampling
yaitu non-probability sampling yang menggunakan teknik purposive sampling
dengan jumlah 100 responden. Pengumpulan data pada penelitian ini menggunakan
kuesioner yang disebarkan dengan jumlah responden yang sesuai dengan Kriteria.
Data responden diolah menggunakan teknik analisis Structural Equation Modeling-
Partial Least Square (SEM-PLS) yang diuji menggunakan software SmartPLS 4.

Hasil yang didapat pada penelitian ini menunjukkan bahwa review timeliness
berpengaruh positif dan signifikan terhadap minat beli online smartphone, review
quantity berpengaruh positif dan signifikan terhadap minat beli online smartphone,
review valence berpengaruh positif dan signifikan terhadap minat beli online
smartphone.

Kata Kunci : Review Timeliness, Review Quantity, Review Valence dan Minat
Beli Online
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ABSTRACT

Mellyana Gunawati
Thesis
The Influence of Product Reviews on Purchase Interest in Smartphones on
Marketplaces

This study aims to examine the effect of review timeliness, review quantity,
and review valence on online purchase intention of smartphones in the marketplace.
This research is a quantitative study using a non-probability sampling technique,
specifically purposive sampling, with a total of 100 respondents. Data collection in
this study was conducted through a questionnaire distributed to respondents who met
the specified criteria. The collected data were analyzed using the Structural Equation
Modeling-Partial Least Square (SEM-PLS) technique, tested with the SmartPLS 4
software.

The results of this study indicate that review timeliness has a positive and
significant effect on online purchase intention of smartphones, review quantity has a
positive and significant effect on online purchase intention of smartphones, and
review valence has a positive and significant effect on online purchase intention of
smartphones.

Keywords : Review Timeliness, Review Quantity, Review Valence, and Online
Purchase Intention
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