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ABSTRAK

Penelitian ini bertujuan untuk mengetahui efektivitas live streaming shopping dalam meningkatkan
penjualan pada brand lokal Erigo. Latar belakang penelitian didasari oleh meningkatnya tren live streaming
shopping di Indonesia yang mempengaruhi pola konsumsi masyarakat, khususnya melalui platform seperti
TikTok dan Shopee Live. Penelitian ini menggunakan metode kualitatif dengan teknik pengumpulan data
melalui wawancara terhadap konsumen Erigo yang pernah menonton dan melakukan pembelian melalui
sesi live streaming. Analisis data dilakukan dengan content analysis untuk memperoleh abstraksi temuan
penelitian. Hasil penelitian menunjukkan bahwa live streaming shopping efektif meningkatkan penjualan
Erigo melalui beberapa faktor utama: frekuensi konsumen menonton live, daya tarik interaktif
dibandingkan brand lain, penawaran diskon dan promo, interaksi real-time dengan penjual, serta
penggunaan influencer sebagai strategi promosi. Kesimpulan penelitian menegaskan bahwa live streaming
shopping mampu menciptakan pengalaman belanja yang lebih menarik dibanding iklan konvensional,
sehingga dapat meningkatkan daya tarik konsumen sekaligus penjualan produk.

Kata Kunci: live streaming, efektivitas, penjualan, Erigo, promosi
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ABSTRACT

This study aims to analyze the effectiveness of live Streaming shopping in increasing sales of the local
Jfashion brand Erigo. The research background is based on the growing trend of live Streaming shopping in
Indonesia, which significantly influences consumer behavior, particularly through platforms such as
TikTok and Shopee Live. This research employed a qualitative method with data collected through
interviews with Erigo consumers who had watched and purchased products via live streaming sessions.
Data were analyzed using content analysis to generate key insights. The results indicate that live streaming
shopping effectively boosts Erigo’s sales through several key factors: the frequency of consumers watching
live sessions, interactive appeal compared to other brands, discounts ard promotions, real-time seller-
consumer interaction, and the involvement of influencers as a promotional strategy. The study concludes
that live streaming shopping provides a more engaging shopping experience compared to conventional
advertising, thus enhancing consumer interest and increasing product sales

Keywords: live streaming, effectiveness, sales, Erigo, promotion
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