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ABSTRAK 
 
 
 

Adinda Meidiva Putri 

Skripsi 

Analisis Pengaruh Konten Review Beauty Influencer pada Aplikasi Tiktok terhadap Keputusan 

Pembelian Produk Skincare 

 
Penelitian ini bertujuan untuk menguji pengaruh relevansi konten, akurasi konten, dan 

nilai konten review beauty influencer terhadap keputusan pembelian produk skincare di aplikasi 

TikTok.  Penelitian  ini  merupakan  penelitian  kuantitatif  dengan  teknik  pengambilan  sampel 

non-probability   sampling   menggunakan   metode   purposive   sampling   dengan   jumlah   100 

responden. Pengumpulan data dilakukan melalui kuesioner yang disebarkan kepada responden 

yang sesuai dengan kriteria. Data yang diperoleh dianalisis menggunakan teknik Structural 

Equation Modeling-Partial Least Square (SEM-PLS) dengan bantuan software SmartPLS 4. 

 

Hasil penelitian menunjukkan bahwa relevansi konten berpengaruh positif dan signifikan 

terhadap keputusan pembelian produk skincare, akurasi konten berpengaruh positif dan signifikan 

terhadap keputusan pembelian produk skincare, serta nilai konten berpengaruh positif dan 

signifikan terhadap keputusan pembelian produk skincare. 

 
 

 
Kata kunci: konten review, beauty influencer, TikTok, keputusan pembelian, skincare



8 Universitas Widya Kartika  

 
 

 

ABSTRACT 
 
 

 
Adinda Meidiva Putri 

Thesis 

Analysis of the Influence of Beauty Influencer Review Content on the TikTok Application on 

Skincare Product Purchase Decisions 

 
This study aims to examine the effect of content relevance, content accuracy, and the 

value of beauty influencer review content on purchasing decisions for skincare products in the TikTok 

application. This research is a quantitative study with non-probability sampling technique using 

purposive sampling method with a total of 100 respondents. Data collection was carried out through 

questionnaires distributed to respondents who fit the criteria. The data obtained was analysed using 

Structural Equation Modeling-Partial Least Square (SEM-PLS) technique with the help of 

SmartPLS 4 software. 

The results showed that content relevance has a positive and significant effect on 

purchasing decisions for skincare products, content accuracy has a positive and significant effect 

on purchasing decisions for skincare products, and content value has a positive and significant 

effect on purchasing decisions for skincare products. 

 

 
Keywords: review content, beauty influencer, TikTok, purchasing decisions, skincare
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