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Abstract 
This study analyzes the Fore Coffee advertisement on YouTube using Roland Barthes' 

semiotic theory to uncover the denotative, connotative, and mythological meanings created 

in the advertisement's verbal and non-verbal signs. The findings reveal that Fore Coffee 

advertisements are not merely promoting coffee as a beverage, but are constructing deeper 

ideological messages that associate coffee with hope, authenticity, and modern lifestyle. 

The study identifies three dominant myths: coffee as a symbol of hope, a representation of 

authenticity and quality, and a reflection of an exclusive yet accessible modern lifestyle. 

These myths contribute to shaping Fore’s brand identity and resonate with a broader 

audience. This research highlights the role of advertising as a cultural text that reflects and 

influences societal values and aspiration. 
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